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Executive Summary 

Hollywall Entertainment Inc., is a multifaceted media and entertainment company focused on ownership and 
content acquisition of music, film, television, home video, and computer game software libraries. The company 
is in the process of developing a one of a kind, state of the art, digital distribution and verification system which 
is designed to maximize customer delivery, quality control, and revenues for artists, writers, content 
developers, copyright owners and shareholders.  Hollywall Entertainment owns the rights to manufacture and 
distribute over 17,500 master recordings performed by such legends as Ray Charles, Ella Fitzgerald, The 
Jackson 5, Frank Sinatra, Dolly Parton, Elvis Presley, Tony Bennett, The Bee Gees, Chicago, Platters, George 
Gershwin, Marvin Gaye, James Brown, The Who, Janis Joplin, Rolling Stones, Nat King Cole, John Lee Hooker, 
Willie Nelson, Rod Stewart, Hall and Oates, James Taylor, Etta James,  Aretha and many other multiple 
platinum selling acts.  Hollywall Entertainment also owns the rights to over one hundred originally designed 
computer software games. 

Hollywall Entertainment, Inc. operates a collection of multimedia and family entertainment content through 
seven divisions: Hollywall Music, Hollywall Productions, Hollywall Digital, Hollywall Networks, HWRadio, 
Hollywall TV, and Hollywall Films. 
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Hollywall Business Strategy 

    Hollywall Entertainment is developing a “state of the art” digital music network that distributes 
music from the Hollywall Music Library, as well as other available music, film and video libraries to 
consumers worldwide. The Hollywall network is also being constructed to sell single song 
downloads, artist album downloads, and ringtones. Hollywall TV is in development as an 
advertising / membership based digital network in conjunction with a major entertainment 
representation firm. 

• Hollywall Entertainment is currently negotiating with multiple recording artists(s) to re-
record songs from the Hollywall Music Catalog.

• Hollywall Music is packaging Legacy Music and video collector sets for    retail, wholesale, 
download sales and streaming services.

• Hollywall Publishing license their music from its catalog for use in   television, films, theater 
release, and remix recordings from internationally known artists.

• Hollywall is negotiating to acquire several high-profile income producing music   and video
libraries and distribution companies.

• Hollywall is negotiating to acquire several high profile income producing television
programming libraries.

• Hollywall is producing Soul of America Television and Music Series

Soul of America 
Soul of America is a planned two-hour live event television production originally scheduled to be taped 
from the National Museum of African American History and Culture during the recent 58th 
Presidential Inauguration rescheduled for a later date and future network broadcast. 

Soul of America has been developed in conjunction with the United States Conference of 
Mayors (USCM), the National Black Republican Council (NBRC), the National Black United Fund 
(NBUF), the Republican National Committee, along with the generous support of numerous 
corporate partners and donors.  

Soul of America will celebrate and highlight the historic accomplishments of some of the 
world’s greatest sports, entertainment, business and political Legends of our time, told thru the 
historic Lens of the Museum with star- studded stage performances in dance, music and spoken word 
tributes, as well as recognize the tremendous growth of some of our nations great American cities, as 
told by the voices of America’s Mayors thru live and video presentations. 
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In conjunction with the television broadcast Hollywall Music will also release the Soul of America Music 
collector series, taken from Hollywall’s vast music library--starting with the Soul of America Classic 
music compilations featuring, Classic Soul, Classic R&B , Classic Jazz  with performances by recording 
legends and composers: Ray Charles, James Brown,  Ella Fitzgerald, John Lee Hooker, Barry White, 
Quincy Jones, Nat King Cole, Percy Sledge, Al Wilson, Aretha Franklin, Dee Clark, Betty Everette, Duke 
Ellington, Marvin Gaye, Mary Wells, Fats Domino, Tina Turner, Maurice Williams, Jerry Butler,  Patti 
Labelle, Gladys Knight, Little Richard, Jimmy Witherspoon, The Jacksons, Louis Armstrong, Brook 
Benton, Jimmy Reed, Roberta Flack, Cab Calloway, Bo Didley, Howlin Wolf, Ace Cannon, Etta James, 
Lionel Hampton, Marian Anderson, Dinah Washington, Otis Blackwell, Count Basie, Billie Holiday, Jimi 
Hendrix, Chuck Berry, Sam and Dave, The Coasters, George Benson, The Drifters, and The Platters. The 
Hollywall Music library of Master recordings has been preserved in a vault for over twenty years and 
contains some of the rarest and most coveted unpublished recordings from these and countless 
Legendary Music Recording Artists. 

The Hollywall Legacy Records will be sold Direct to Consumer as follows:

Hollywall is aggressive and visionary in its approach to market their music direct through all media outlets. 
These outlets will include domestic and international broadcast, cable, satellite, news media portals, social 
media portals, and online music retailers. Hollywall has already negotiated with many of the outlets to air 
commercials on a PI basis (or as a joint Marketing partner). 

• Downloads: SRP $0.79

• Hollywall plans to release one 3-CD Legacy album per month per genre and a new 3-CD legacy package
every other month. This is a total of six 3-CD Legacy sets a year for each genre. The company projects
to sell a minimum of 6,000-12,000 units per release, depending on genre.  One collectible package
containing three disks with fifteen titles on each disk: SRP  $39.98

• Hollywall plans to release one 5-CD Legacy album per month per genre and a new 5-CD legacy package
every three months. This is a total of four 5-CD Legacy sets a year for each genre. The company
projects to sell a minimum of 6,000-12,000 units per release, depending on genre. One Collectible
package with five disks with fifteen titles on each disk: SRP $59.98.

• Hollywall plans to release one 8-CD Legacy album per month per genre and a new 8-CD legacy
package every fourth month. This is a total of three 8-CD Legacy sets a year for each genre. The
company projects to sell a minimum of 6,000-12,000 units per release, depending genre.  One
Collectible package with eight disks with fifteen titles on each disk: SRP 94.98

Music Licensing Release 
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We assumed a range of licensing fees we would receive for use in film, TV, Broadway plays, 
and or commercials depending on the range of use of the song in the commercial 
exploitations. Hollywall Entertainment has a relationship with the William Morris Agency which 
licenses  numerous songs every year for TV, Film, and commercial use. 

Hollywall  Entertainment  Appraisal 

 Hollywall Music library was recently appraised by Entertainment Financial Services, Inc. Entertainment 
Financial Services was founded by John Kelly and is a top recognized music rights royalty auditor and 
Certified Public Accountant for the music and sports industry. The music library was appraised based on 
total forecasted net revenue (before tax) of $90,855,1 82 during the 2014 to 2023 measurement period. 
The appraisal amount is based on a gross valuation of $78,81 1,503 net of tax effect of $3 1 ,524,60 for a net 
after tax valuation of $47,286,902.  

Hollywall Digital Networks 

Hollywall Music Network 
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Hollywall TV- www.hollywall.tv 

At Hollywall TV you can watch countless videos and television episodes for free. 

HW Radio- www.hwradio.com 
At HWRadio.com you can listen to your favorite Artists Song’s and “Extensive Collections of Music” in a multitude 
of Genres, across decades of legendary performances, from the “HOLLYWALL Legacy Library of Music”. 
Additionally you can research potential licensable music and content. 

http://www.hollywall.tv/
http://www.hwradio.com/
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Hollywall Entertainment Digital Network- DNA-Net 

Hollywall   is developing a digital distribution and verification system, “Hollywall DNA-Net”, designed to 
maximize customer delivery, quality control, and revenues for artists, writers, content developers, authors, 
music performers, producers, publishers, composers, TV and video producers, copyright owner’s production 
supervisors, (“Artists”). The Hollywall DNA-NET is an online licensing platform for a traditional and fragmented 
offline approach, (“ePublisher”). The Hollywall DNA-Net is an electronic, real time licensing process, making 
simple the current time consuming process and simplifying at every point. The Hollywall DNA-Net takes the 
analog 40+ step process, which can take weeks to months, and collapsed it into hours/days while maintaining 
100% copyright integrity and complete transparency.  

The, Hollywall DNA-Net is a next generation licensing accelerator platform focused on copyright integrity, user 
transparency, and innovative features serving rights holders, writers, music supervisors, authors and publishers 
to interact and transact business in fastest growing segment of today’s music industry. 

The Hollywall DNA-Net functions as a repository for artists’ works as well as an Electronic Digital Record Label, 
(“eLabel”) through which they can market their work to interested parties either by shopping their works 
directly to consumer site members who have opted to accept such solicitations or by making their catalog of 
offerings available for potential licensees to browse. 
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The company is in development of a one of a kind, state of the art, digital distribution and verification 
system which is designed to maximize customer delivery, quality control, and revenues for artists, writers, 
content developers, producers, copyright owners and shareholders.  The Hollywall Digital Network service is 
not intended to conform to the current music o r  m e d i a  entertainment industry practices or to 
model the existing marketing paradigm either online or in brick and mortar. The presumption upon 
which this concept is developed rests in the recognition that piracy of music and video is both epidemic 
in, and endemic to, today’s society. The underlying premise is that the existing system of acquiring, 
developing, packaging, promoting and delivering music and video entertainment content is both grossly 
antiquated and severely broken. Furthermore, the industry’s aggressive attempt at solving the problem 
through litigation serves only to disenfranchise the consumer at an unsupportable cost. 

The core issues in the explosion of music and video piracy resolve into four key points: 
(1) the industry has priced itself over what the market can or will bear, (2) the digital revolution has
made production of, and instant access to, all forms of media far easier than traveling to a brick and
mortar studio or music store, (3) there is virtually no user accountability in the distribution system, and,
(4) despite all efforts, it is virtually impossible to prevent piracy through hardware and software
means of copy protection.

The creation of a virtual community of creative people bringing together song writers, composers, 
musicians and artists establishes a creative backbone and interpersonal networking platform 
accessible to all but a small -percentage of the artistic community regardless of geography and income 
without having to gain the acceptance and approval of a third party (i.e. record label). This sort of 
atmosphere should serve to encourage cooperative creativity while maintaining proof of ownership in 
artistic content and equity interest in the resulting work product.  

           Services to Creative Artist - (song-writers, screen-writers, composers, painters, illustrators, 
photographers, etc.) 

The site will function as a repository for artists’ works as well as a vehicle through which they can 
market their work to interested parties either by shopping their works directly to site members who 
have opted to accept such solicitations or by making their catalog of offerings available for potential 
licensees to browse. 
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Services to Performers - (musicians, bands, singers, etc.) 

At the core of the site’s services to performers is its capacity to act as publisher and 
distributor to collect, re-sell and deliver their work product directly to consumers. As with artist 
accounts performers will be able to build an on-line repository of their work consisting of digital video, 
images and/or audio. The performer will be able to create repository entries for albums and collect artwork, 
videos and audio tracks in volumes and disks as part of the album. Likewise, performers will be able to 
submit individual videos, pieces of supporting artwork and audio tracks to the repository as stand-alone 
offerings. In either case the performer will have flexibility to individually price albums, collections 
and singles as they see fit (within the confines of the underlying licenses). Performers will have full 
control over the repository with the ability to add, remove and modify offerings of their work at their 
discretion. (However, once licensed by an end consumer that consumer will always have the right to 
obtain a valid copy of the work they purchased.) 

Performers will be able to designate how each entry in their repository can be used 
including on-line play, downloading and CD-burning, internet radio/TV broadcasting, sub-licensing in 
derivative works (videos, movies, compilations, etc.), etc. In addition to controlling in what 
applications titles may be used, the performer will also be able to control prices according to use. 

Services to Consumers 

The heart of any service that attempts to cater to performing artists is the development of a 
significant consumer (fan) base. While it is the performer’s responsibility to turn consumers into fans, it is 
the service’s intention to cooperatively develop a significant consumer base between our own marketing 
efforts, the marketing efforts of our artists, performers and their own fan bases and a rich collection of 
features and capabilities to captivate and retain consumers the first time they visit the service. 

 
As a registered member, a non-paying customer would have the ability to search and browse 

the entire system, examine and purchase merchandise, listen to free 30 second media samples and 
listen to and/or download media content the owner has designated as public domain.  

Non-paying registrants would be free to purchase media a la carte for download and CD- burning, 
but would be prohibited from using premium member services and barred from access to full length online 
playback of non-public domain media, play lists, internet radio broadcasts, etc. 

The site will offer a collection of premium membership tools to enrich and personalize the 
consumer experience and gain greater access to the artists as well as to serve as promotional tools for 
the performers. The first key feature will be the provision for the development of personal play lists: while 
certainly not novel in nature, central to any online music service. Premium members should be able to 
create and maintain multiple play lists at their discretion, maintain any number of titles within a given 
play list (not be limited to a maximum number of titles in a list), to share play lists with other members 
and to join play lists (shuffle and playback a set of play lists versus one list at a time). The system would 
also offer online message board and live chat rooms in which members can chat with others of similar 
interests and discuss music, videos, their favorite performers, and for those performers willing to do 
so, interact in real-time with their favorite artists.  

Backend Accounting 

The accounting system offers real time accountability of the revenues and all royalties owed to 
all vested equity holders in each song.  Parties with a vested and equity interest in a title wi l l  be able to 
review and analyze the revenue history for the title at any time on demand inclusive both of historical 
data as to number of plays, number of downloads, ratings, number of broadcasts, etc. This data will be 
viewable across the entire revenue of the title as well as in detail by derivative work (i.e. for a song 
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writer, they should be able to see the total revenue earned by a given song. The backend accounting 
system w i l l  withstand public scrutiny and auditing providing complete, detailed, authenticated and 
incontrovertible documentation of the system’s use and sales. To comply with licensing terms and legal 
requirements, the system will be able to self-authenticate the financial data it reports inclusive of 
producing detailed list of purchases by date, time, title, buyer, equity participants, etc. 

HOLLYWALL FILMS- FLYBOYS FILM RELEASE 

Hollywall TV 

THE FLYBOYS TV SERIES SEASON ONE 
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The Flyboys TV Series is based on the award-winning film of the same name. This modern-day Hardy Boys 
is an old-fashioned action/adventure show that focuses on the importance of family and friendship. 

Episode one begins with Jason and Kyle entering their senior year of high School. When the boys’ uncle 
goes missing they spring into action and follow his trail down to Mexico. They unwittingly become 
embroiled in a top-secret cover up involving a deadly virus. 

Episode two begins with the boys being captured by a drug cartel in Mexico as they are searching for their 
missing uncle. They are aided by a black ops operative working for the US government. They manage to 
retrieve the missing virus, rescue their uncle and make it home for school by Monday morning. 

Episode three begins with Jason and Kyle re-entering their normal routine at school. Trouble follows them 
home from Mexico as assassins are sent to eliminate the boys and their uncle. The foreign operatives who 
stole the virus also put out a hit on the boys’ uncle. All hell breaks loose as the boys and their uncle must flee 
town in their Cessna. 

The action picks up in episode four and continues through episode thirteen. All of which are planned for 
shooting in Utah next year. 
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HOLLYWALL ENTERTAINMENT, INC. 
MANAGEMENT TEAM 

Darnell Sutton- President/CEO/Chairman and Director 

The President/CEO, Darnell Sutton is a veteran of music recording, publishing and distribution, live 
entertainment, television, and film production, as well as artist management. Mr. Sutton, along with a team 
of music, film, video, software, and sports entertainment executives, are focused on H W E ’ s  expansion 
through the acquisition of select entertainment companies that currently produce music, television, film 
and interactive media entertainment and the production of new music and television properties.  

Mr. Sutton has represented and worked with some of the greatest athletes and entertainers of our time, 
including the “King of Pop” Michael Jackson, former heavyweight boxing champion, Mike Tyson, current 
Welterweight Boxing Champion-Floyd Mayweather, tennis Super-  star Serena Williams, Julius “Dr. J” Erving 
and the incomparable multiple Grammy award-winning performers, The Jacksons, Patti Labelle, Roberta Flack, 
MC Hammer, Dionne Warwick, Mariah Carey……… just to name a few. 

Mr. Sutton, President/CEO, states, “After many years of developing, producing and acquiring some of the 
world’s finest entertainment properties—we are honored to present HollyWall Entertainment to the 
marketplace. We are thrilled to join forces and work with some of the most brilliant and talented Hollywood 
and Wall Street executives, who have a combined shared experience of over 150 years of industry-recognized 
excellence. Hollywall Entertainment intends to continue to represent the best of family entertainment and 
media companies, with great faith, creativity and integrity as a creative force and inspiration to its consumers 
and a valued partner to its shareholders.” 

Roxanna Green- COO/Secretary and Director 

MS Green has over thirty years’ diverse background in all areas of corporate management and finance. Her 
extensive experience includes working with publicly trading and private companies, corporate legal and financial 
counsels, auditors, handling corporate merger and acquisition negotiations, corporate branding, marketing 
and public relations and managing most corporate executive responsibilities. In addition, most of M s .  Green’s 
thirty years’ experience has been in operating and managing entertainment and media com pan ies  that 
specializes in music, TV, internet, artist management, publishing, distribution, new digital and interactive media, 
studio production and live music and sports event activities.  Ms. Green has worked with diverse institutions as 
commercial and investment banks, securities firms, and the World Bank’s Latin America International 
Economic Development Committee. Ms. Green is also a seasoned vocalist, composer, and percussionist and has 
performed live on numerous recording sessions. Roxanna's music career started at the age of 13 playing drums 
professionally and managing her own southern rock band. Ms. Green is also an accomplished songwriter, 
piano player and is preparing to record the first of two albums of original songs she has composed. 
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Vincent M Nerlino- Advisor- Investment Banking 

Starting in 1995, Mr. Vincent M. Nerlino has been a business consultant engaged in providing introductions of 
Investment Banking and networking services to both public and private companies. From 1996 until 2001, he 
was the Chairman, CEO and President of American Sports History, Inc., a public company that was in 
publications and several sports related businesses. Prior to 1995, Mr. Nerlino affiliated himself as an investment 
broker and executive officer at various top Wall Street investment banking firms. He was an Investment Broker 
at Merrill Lynch, VP at Paine Webber, and was Senior Vice President at Oppenheimer & Co. Mr. Nerlino was 
Associate Director/Partner at Bear Stearns where he handled over 1500 accounts totaling more than one Billion 
in assets, which eventually grew to almost five Billion. He was the highest retail producer in Bear Stearns 
history. 

Mr. Nerlino represented the Catholic Religious Community clients and later personally assisted in the 
development of an Investment Advisory Service, which directed investment expertise and education to other 
Catholic organizations throughout the world. During this time, he also participated as the primary 
liaison/speaker at seminar meetings about investment benefits to religious organizations worldwide. While at 
Bear Stearns, and as chief liaison, his speech in Rome, Italy resulted in a large international client base for both 
the firm and the Investment Advisory Service, which gave him an opportunity to meet with clients and Vatican 
officials regarding the partnership between the Advisory and Bear Stearns. He continues to participate as a 
consultant in providing investment banking and networking introductions to a group of personally selected, 
private and public companies, some of which he serves as a member on their Board of Directors. Mr. Nerlino is 
a member of the Professional Alliance of Morgan Stanley, Smith Barney. 
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Disclaimers/Safe Harbor 

This Executive Summary contains certain proprietary and confidential information (the “Information”) 
regarding Hollywall Entertainment Inc. (“the Company”). This Executive Summary and the Information 
are intended solely for the evaluation of a possible business opportunity with the Company by those to 
whom it has been transmitted by the Company (the “Recipients”). The receipt of this Executive Summary 
is an acknowledgment and agreement by the Recipients that this Executive Summary and the Information 
will be maintained in strict confidence and will not be disclosed by any Recipients to any third party 
without the express written consent of the Company. 

This Executive Summary or its attachments contain “forward-looking” statements as defined in Section 21e 
of the Securities Exchange Act of 1934, as amended. For this purpose, any statements that are not 
statements of historical fact may be deemed to be forward-looking statements. Words such as 
“believes,” “anticipates,” “projects,” “plans,” “expects,” “targets,” and similar expressions identify 
forward-looking statements. There are several important factors, within and outside of the Company, that 
could cause the results to differ materially from those indicated by these forward-looking statements. All 
forward-looking statements are based on information available on the date of this Executive Summary 
and the Company assumes no duty to update any forward-looking statement. 

Neither the furnishing of this Executive Summary nor any part of its contents is to be taken as an offer or 
sale of any securities. Further, neither the furnishing of this Executive Summary nor any part of its 
contents is to be taken as a form of commitment on the part of the Company to proceed with any 
business opportunity or other transaction with any Recipients. 

Contact 

Darnell Sutton  

615- 257-0780 Office

www.hollywall.com 

www.hollywall.com  

625 Bakers Bridge Avenue, Franklin TN 37067  

615-257-0780

mailto:roxanna@hollywall.com
http://www.hollywall.com/


Soul of America is a planned two hour live event television 
production originally scheduled to be taped from the 
National Museum of African American History and 
Culture during the recent 58th Presidential Inauguration 
rescheduled for February 2017, Black History Month and 
now June 2017 Black Music Month for future network 
broadcast.

Soul of America will celebrate and highlight the historic 
accomplishments of some of the world’s greatest sports, 
entertainment, business and political Legends of our 
time, told thru the historic Lens of the Museum with star- 
studded stage performances in dance, music and spoken 
word tributes, as well as recognize the tremendous 
growth of some of our nations great American cities, as 
told by the voices of America’s Mayors thru live and video 
presentations.

Hollywall Music in conjunction with the television 
broadcast will release the Soul of America music 
soundtrack, taken from Hollywall’s vast music library 
starting with the Soul of America Classic music 
compilations featuring, Classic Soul, Classicv R&B, 
Classic Jazz  with performances by recording legends and 
composers: Ray Charles, James Brown,  Ella Fitzgerald, 
John Lee Hooker, Barry White, Quincy Jones, Nat King 
Cole, Marian Anderson, Al Wilson, Aretha Franklin, 
Betty Everette, Duke Ellington, Marvin Gaye, Tina 
Turner,  Patti Labelle, Gladys Knight, Little Richard, 
Jimmy Witherspoon,  The Jacksons, and countless others. 
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